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I. Mission: 

Hip Hop Congress Provides the Hip Hop Generation with the ongoing tools, resources and opportunities to make a difference. 

II. Vision:

The establishment of a regional and national infrastructure to strengthen and unify existing movements and emerging forces in Hip Hop to support cultural, economic, and social justice advancement.

III. Theory of Change:

By bridging gaps between artistic, educational, and entrepreneurial networks within the cultural base of Hip Hop, we provide the platform to organize identify, address, and impact critical issues affecting our constituency. 

Further, we use media, culture, education and community organizing in tandem with each other in a “Labor Organizing Model” that focuses on the economic cluster of the Hip Hop community. 

Demographics: 
Expected Attendance: 1000

Age Range: 13-45 

Primary Age Range: 16-25

Ethnicity and Nationality: 
· Native American 

· African American 

· Caucasian 

· Latino 

· Asian and Pacific Islander

Current Partners: 
· Umojafest PEACE Center

· 206 Zulu 

· Dope Emporium 

· Poor Peoples Economic Human Rights Campaign 

· Silicon Valley Debug 

· El Centro De La Raza 
· Rock and Rap Confidential 

· The People’s Tribune 

· Global Fam 

· Creative Consultants, Inc. 

· Atlantic Street Center 

· SAVOY (Stop All Violence on Youth) 

· Women in Transition 

· Rapsession Lecture Series

· Zero Divide 

· Hip Hop Chess Federation 

· True Skool 

Confirmation of additional partnerships pending: 

Benefits: 

For the Youth: 

1. Opportunity to engage is service learning activities that provide real life skills 
2. Opportunity to network and build community with other youth from the Greater Seattle Area as well as around the country 

3. Connection with Mentorship and Programs 

4. Opportunity to contribute to the success of the event. 
5. Long term professional and educational contacts

For the Community:  

1. National Connection to established local and regional entities

2. Activities to engage the whole family 

3. Bringing together institutions and organizations that may not have worked together before

4. Introducing New Programs, Re-connecting older ones.
5. Positive Press, outcomes and development for a community that is under duress.  

For Culture:  

1. Spotlighting local, regional and youth talent while connecting to national talent in Urban Arts, Soul and R&B

2. Connecting Teaching Artists, Educators, Students and Youth in a support matrix that connects culture institutions to each other and it’s constituents

3. Creating opportunity for artists of all types. 

For Business: 

1. Brining hundreds of people into the central district and Capitol Hill area of Seattle will provide much needed revenue during the time period of this conference

2. Creating strategic partnerships and sponsorships will help add local, regional and national attention to business that partner with this event

3. Thousands of dollars in marketing and promotion at an extremely low cost. 

4. Social Marketing opportunity to connect brands to positive community action. 

